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The Visual Communications Program offers 
students a diversified, creative business back-
ground in visual presentation, exhibit/trade 
show design, retail and special event display, 
and store planning, with an emphasis on the 
fashion and entertainment industries. Stu-
dents benefit from exposure to practical and 
theoretical visual merchandising techniques. 
Courses include presentation design, color 
theory, concept visualization, merchandise 
trend analysis, and computer graphics.

Our program teaches management and 
leadership skills as well as creative, technical, 
and analytical theory and practice.

What We Teach

Visual
Communications

Imagination on Display

Knowledge is Power

“Creativity is inventing, experimenting, 
growing, taking risks, breaking rules, 
making mistakes, and having fun.” 

Mary Lou Cook, Community Activist, 
Calligrapher, and Author

A Closer Look

Did You Know?   Students in our Visual 
Communications Program learn the art of retail 
display through internships at places like Lisa 
Kline Stores, a favorite of Hollywood celebs and 
stylists. 

Associate of Arts

Q What tranquilizing color do sports teams 
sometimes paint the visiting team’s locker room?
 A   Bright pink, because it is believed to have a 
calming effect

Saks Fifth Avenue, Anthropologie, 
Armani, BCBG   Just a few of the companies 
who hire FIDM Visual Communications 
Students as interns 
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ASSOCIATE OF ARTS PROFESSIONAL DESIGNATION

“I spend most of the season out there with the crowds, not only to make sure 
everything is working properly, but also to see and hear their reactions. When I 
see the crowds enjoying the windows—that’s how I know I’ve succeeded.” 
Paul Olszewski, Macy’s East Director of Windows Virtual Merchandising, winner 
of the Harold Square Macy’s Christmas Window Award, and FIDM Advisory 
Board Member


