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The Merchandise Product Development Pro-
gram prepares students for a career in mer-
chandising established fashion brands.  The 
curriculum focuses on planning, developing, 
and presenting product lines, and on the tech-
nical design of individual styles within the 
line.  Students learn to compete successfully 
in trend analysis, strategic planning, line de-
velopment, and preproduction planning.

Our program teaches students how to analyze 
trends and understand how designs are made, 
as well as techniques for developing and 
selling products--the skills necessary for 
ultimate success in the fashion industry.

What We Teach

Merchandise
Product Development
Ahead of the Curve

A Closer Look

Associate of Arts

FIDM Fact   The Gap, Free People, and Urban 
Outfitters are three of the hundreds of compa-
nies who hire FIDM Merchandise Product 
Development Program Students and Graduates. 

Knowledge is Power

Q  Which 2008 FIDM Grad is already creating 
great products for Steve Madden?
 A  Genevieve Davis

Fast Fact   FIDM Grads have exciting careers 
all over the world. Where? In places like Texas, 
New York, Italy, India, and China—just to name 
a few. 

Great Jobs    The Director of Product Develop-
ment for Coach handbags is FIDM Alumna 
Ella Kim.
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“Most of my life I have been creative: drawing and experimenting with different 
mediums. Fashion overall is something that I enjoy. It fuses music, lifestyle, 
fantasy, and reality. Going to college to fuse all those things together made sense. 
FIDM had everything that I was looking for.” 
Kiyra Henderson, Product Development Grad and Product Developer


