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Buyer
Regional Manager
Store Manager
Account Coordinator
Merchandise Planner
Planning Analyst
Assistant Buyer
Sales Representative
Showroom Manager
Dlstributor/Allocation Anal
Operations Manager -

Department Manager

BUAD 1100
BUAD 2000
BUAD 2100
BUAD 2850
GNST 1040
GNST 1170
GNST 1180
GNST 1230
GNST 1440
GNST 1450
GNST 1600
GNST 1650
GNST 2960

GNST 2980

MMKT 2180

MMKT 2320
MMKT 2580
MMKT 2640
MMKT 2700
MMKT 2880
MRCH 1550
MRCH 1700
MRCH 1750
MRCH 1900

MRCH 2100

MRCH 2150

MRCH 2480
MRCH 2550
MRCH 2520
MRCH 2700
MRCH 2980

Selling Techniques

Organizational Behavior & Management
Management Concepts
Entrepreneurship

English Composition

History of Costume

Technology for Business Applications
Color & Design Theory

Textile Science

College Mathematics

Effective Speaking

Critical Thinking

American political & Economic History
Professional Practices

Promotion in the
Merchandising Environment

Consumer Behavior

Brand Imaging

International Business

Applied Management

Marketing Essentials

The Retail Environment
Merchandise Math
Merchandising Strategies
Merchandise Trend Analysis
Merchandise planning & Control

Technology for Merchandise Planning
& Control

situational Analysis
Merchandise Presentation

Site Management & Operations,
Applied Buying

Contemporary Business Strategies
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forecast future fashion/retailing trends.
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BUAD 2000
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E MARKETING
Organizational Behavior & Management
Entrepreneurship

Textile Science

Promotion in the
Merchandising Environment

Brand Imaging

International Business

Applied Management,

Applied Buying

The Retail Environment
Merchandise Math
Merchandising Strategies
Merchandise Trend Analysis
Merchandise planning & Control

Technology for Merchandise Planning
& Control

situational Analysis

Contemporary Business Strategies

Total Units of Credit

students working on buying plans in the
room at their corporate headquarters in Los
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Angeles.
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